
Advertising legend Claude Hop-
kins used “big ah-ha” marketing 
to revolutionize the sales of 
Schlitz beer in the early 20th 
century.  

He did so simply by being the 
first to describe how beer was 
made. He toured Schlitz’s oper-
ations and noted down all the 
interesting aspects of the com-
pany’s process. In particular, he 
highlighted those that supported 
Schlitz’s main claim: that its beer 
was pure. The campaign was a 
huge success and within a few 
months, Schlitz went from fifth 
place to being tied for first in the 
market. 

Even though beer is a commodi-
ty product, Hopkins turned it into 
something special.  He created 
several “ah-ha” moments for 
beer consumers. 

In this particular ad, the big ah-
ha that Claude Hopkins created 
in this advertisement is raising 
the awareness of the importance 
of cleanliness in brewing. Every 
brewery needs to be cleaned,  
yet Hopkins brought it to the 
forefront of people’s mind. 

Big Ah-Ha Marketing with the  
Legendary Claude Hopkins 
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Read these ads and see how Hopkins 
takes the ordinary and makes it extraor-
dinary.   

You can do the same thing in your busi-
ness and it’s how you go from blah, blah 
to BIG AH-HA! 
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