
How Your Copy & Marketing 
Looks Is Critical for Maximum 

Response!

Remember, readership is NEVER guaranteed!
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Photos, Graphics, & Illustrations

• One of the most often under-utilized copy 
cosmetic techniques

• 1991 Roper Starch Worldwide study:

– Ads with 50% visuals were recalled 30% more 
often than ads with no visuals

– Ads with 75% visuals were noted 50% more

– Showing product attracts readers 13% more

– Photos are the most compelling graphics

Photos, Graphics, & Illustrations

• Drawings

• Photographs

• Clip art

• Maps

• Schematic diagrams

• Exploded views

• Block diagrams

• Graphs

• Pie charts

• Bar charts

• Tables
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Photos, Graphics, & Illustrations

• Show product in action

• Product installation

• People enjoying benefits of product

• Tables of product specifications

• Graphs showing performance

Photos, Graphics, & Illustrations

• Captions are critical!
– Read right after viewing the photo

• Create “headline-style” captions

• Put major benefits in captions
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Photos, Graphics, & Illustrations

• Let size reflect 
importance
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Photos, Graphics, & Illustrations

• Headshot or motion photos should direct 
your reader into your copy

Photos, Graphics, & Illustrations

• Use close-ups for 
dramatic effect
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Photos, Graphics, & Illustrations

• In action
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Photos, Graphics, & Illustrations

• Remove backgrounds for visual impact

Photos, Graphics, & Illustrations

• Use “interesting”
photos or elements 
to grab attention
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Photos, Graphics, & Illustrations

• Use before & after 
photos
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Photos, Graphics, & Illustrations

• Be very careful with 
placing text over 
photos
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• Pictures of people (especially headshots) grab attention!

Photos, Graphics & Illustrations
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• Be creative!

Photos, Graphics & Illustrations

Photos, Graphics & Illustrations
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https://mikecapuzzi.infusionsoft.com/app/storeFront/showProductDetail?productId=4

For a more in-depth study of photographs and 
20+ other copy boosting strategies, check out 

my Copy Boosting Profit Secrets course!

Copy Boosting Profit Secrets Course

https://mikecapuzzi.infusionsoft.com/app/storeFront/showProductDetail?productId=4
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