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MADE YOU LOOK

“How your marketing looks
has a direct impact on its
attention-grabbing power
and results generated.”
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“It’s important for you to have a clear picture of an ideal ‘WHO,’
so you can work on attracting as many of them as possible while
simultaneously repelling those who do not fit the profile.”
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“IF YOU BLEND IN, YOU DON'T STAND OUT.”
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“The more handeratred your marileting materials (ook
and Your marketing message sounds, the better your odds
of getting noticed and gerting acted upon.’
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“HIGH IMPACT MARKETING IS NOT ABOUT CLUTTER.
IT'S ABOUT CONNECTING."

@ 5
LS
5

| | 4
---l’i
- — - AW : \ i
A B o Wl
3 2 ] v ”:1 (_* 4‘-“ [ . s

s J3NE

—e


http://mikecapuzzi.com

Subject: Is your copywriting rea able?
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“Writing effective marketing copy 1s alot
like writing to a close friend.”
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“Business owner isolation
limits BIG THINKING and
NEW opportunities.”
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“Put a group of smart entrepreneurs in a room together, focused
onh a common objective and something magical happens.”
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“FRESH EYES ON YOUR
BUSINESS EQUALS
FRESH IDEAS FOR
YOUR BUSINESS.”
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N/ “You can have the world’s best

4 product or service, but if people
don’t see or notice your marketing —
it's as if you have nothing.”
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“As success-oriented business owners, we

{ 4

n In constan -m nd rarely
give ourselves time to pause, and simply stop

what we’re doing, be quiet, clear our heads

and think creatively.”
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“The use of eye-catching,
unique photographs 1s of the
MOST UNAcr=-ut /.C( wil
powerful and simple
marketing tactics available.”
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“MISSED OPPORTUNITY IS A BUSINESS
OWNER'S MOST INSIDIOUS EXPENSE.”
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“The easiest and
most effectve way
+0 33\/¢ your mareding <
the' 'me +o you' look ~ .
IS wHh Lopybood(as."
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“Marketing materials
that cannot be read,
won't be read.”
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"BE RESPECTFUL. BE RESPECTED."

(My daily mantra to my daughters)
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E:n uage in Copywriting
Marketing

Get More High Impact Marketing Inspiration
at www.MikeCapuzzi.com
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